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Table 14: Top 10 Activities for Vacationers to Montana, 2005 

Rank Activity % who indicated 
participation1 

   
1 Driving for pleasure 62%  
2 Wildlife watching 54  
3 Day hiking 39  
4 Recreational shopping 36  
5 Picnicking 34  
6 Visiting historic sites 32  
7 Visiting Lewis & Clark sites 22  
8 Nature study 21  
9 Visiting museums 21  
10 Developed Camping 19  
10 Fishing 
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Source: ITRR. 
1Respondents could select more than one activity. 
 
 
Figure 12: Top 15 Entry Points to Montana by Nonresidents, 2005 
 
 
 

 Hwy 20  
(7%) 

Missoula 
Airport (3%) 

Hwy 89   
  (5%) 

West 
Yellowstone 

(5%) 

Hwy 310 
(5%) 

I-90 (15%) 

Hwy 72 
(4%) 

I-15 (4%) 

Hwy 200 
(4%) 

Billings 
Airport (4%) 

Bozeman 
Airport (4%) 

I-94  
(6%) 

Hwy 212  
(3%) 

I-15  
(6%) 

I-90 
(8%) 



 
 
 
 
 
 

 
 

29 

Montana offers many tourist destinations for travelers to visit.  Although these sites do not distinguish 
between resident and nonresident visitors, it is probably safe to assume that they are visited by all types 
of travelers regardless of their residence.  Some destinations have reliable mechanisms in place for 
counting their visitors and are included in Table 15, yet many other sites rely on voluntary contributions 
and guest book sign-ins and are not reported here. 
 
 Besides the highly visited destinations of Glacier and Yellowstone National Parks, Fort Peck Lake 

receives the most visitors per year (Table 15) with nearly 441,000 visitors in 2007, an increase of 17.8 
percent from 2006.  The Museum of the Rockies had an impressive 43.1 percent increase from 2006 
to 2007 due to exceptional exhibits they featured for their 50th anniversary year. Lake Elmo State 
Park near Billings also had a large increase of 22.5 percent in 2007 and hosted nearly 151,000 
visitors.    

 Overall, total visitors to the top 10 destinations in 2007 were up 8.3 percent from 2006.   

 
Table 15: Montana’s Top 10 Tourist Destinations, 2004-2007 

Destination1 2004 2005 2006 2007 % change 
2006-‘07 

       
1 Glacier National Park 2,033,933 1,925,101 1,964,399 2,083,329 6.1%  
2 Yellowstone Nat’l Park2 1,886,877 1,865,031 1,901,914 2,057,898 8.2  
3 Fort Peck Lake  278,466 320,218 374,270 440,724 17.8  
4 Little Bighorn Battlefield 347,056 328,668 298,518 290,744 -2.6  
5 Giant Springs State Park 180,024 213,610 263,236 290,594 10.4  
6 Museum of the Rockies 103,273 108,302 129,450 185,188 43.1  
7 Cooney Reservoir 162,856 148,896 134,048 158,685 18.4  
8 Lake Elmo 112,257 149,778 123,021 150,693 22.5  
9 Libby Dam  110,973 117,371 145,628 143,070 -1.8  
10 National Bison Range 149,500 138,950 131,150 116,550 -11.1  

   
 Total 5,365,215 5,315,925 5,465,634 5,917,475 8.3%  
       

Sources: National Park Service; Fort Peck Lake; MT FWP; Museum of the Rockies; Libby Dam; National Bison Range. 
1Includes only destinations that keep consistent visitation counts. 
2Figures reflect Yellowstone National Park visitors who entered the park from Montana.  Although the park is primarily located in 
Wyoming, about 65% of the park’s visitors travel in Montana during their trip (NPS 2007). 
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MONTANA STATE PARKS – CONTRIBUTED BY SUE DALBEY, STATE PARKS PLANNER 

Montana State Parks saw a record number of visits in 2007.  The fifty State Parks received 1.9 million 
visits, or 3 percent more than 2006.  This represents the fifth consecutive year of visitation increases. 
 
The percentage of resident use continues to increase.  Residents accounted for approximately 82 percent 
of all park visits in 2007, or 1.5 million visits.  Overall, park day use accounts for 88 percent of visits and 
12 percent of visits reflect overnight use (211,000 overnight visits).   
 
Recent state park surveys show that visitors value the service, availability, professionalism, and 
friendliness of staff at Montana’s state parks.  Visitors feel relatively safe and enjoy clean park facilities, 
including restrooms and showers, as shown by increasing use levels and demand for services.   
 
Over 75 percent of campers use an RV.  Visitors indicate that reservations at some campsites are 
important. Offering hookups, flush toilets and showers at some sites, boat ramps and docks are also 
important to visitors according to recent surveys.  Visitors desire conveniences and amenities that add 
value to their experience.   
 
Over $3.5 million was spent on capital improvements in State Parks between July 2007 to June 2008 
improving boat ramps, adding new docks, paving roads, and improving accessibility.  The prior year, 
$4.85 million was spent maintaining and improving facilities around the state.  Over $300,000 was spent 
annually on state parks major maintenance projects such as: tree trimming, leveling and graveling camp 
sites, building tent pads, installing picnic shelters, building trails and playgrounds, stabilizing banks, 
removing pine beetle infected trees, and emergency repairs necessitated by flooding. Money used for 
these projects is a combination of Federal funding, parks revenue, and specific ear-marked funding (i.e. 
fuel taxes). 
 
Montana contractors are completing most of the above projects across the state, which boosts local 
economies through jobs and material purchases.  Additionally, the Parks Division employs 264 people to 
manage and maintain parks and fishing access sites, yet only 70 of these are full-time, permanent staff.   
 
Parks join with communities to host tourism events and provide experiences that extend visits in the local 
area and draw people from Montana and beyond.  Most visitors learn about Montana State Parks by 
visiting the parks, using the Fish, Wildlife & Parks website, or by talking with family and friends.  Surveys 
indicate that on average, visitors to water-based State Parks bring five people with them, and visit the 
park four times each year. 
 
In 2007, state park visitors spent an estimated $274.5 million in trip-related expenditures across Montana. 
Nonresidents visiting state parks contributed an estimated $71.8 million to the economy’s total production 
in industries such as: petroleum refining and sales, wholesale trade, retail trade, hotels and lodging, and 
government in Montana communities.  Nonresident visitor expenditures contributed about $20.6 million in 
personal income, which includes wages and salaries paid by employers, and income to self-employed 
workers.  An estimated 1,033 full-time and part-time jobs were generated by nonresident expenditures.  
These park visitors influence jobs in the lodging industry, automobile service, grocery and retail stores, 
and recreation services.  Estimates provided are considered conservative and are based on 2007 State 
Parks visitation estimates and per-visitor rates extrapolated from the 2002 Economic Impact Survey of 
Visitors to Montana’s State Parks and Fishing Access Sites conducted by University of Montana Bureau 
of Business and Economic Research. Estimates for 2007 do not consider inflation, which would likely 
generate a higher impact to the Montana economy.   
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Figure 13: Montana State Parks Visitation, 1998-2007 

 
Source: Montana State Parks. 
 
 
  
 
 
 
Table 16: State Parks Visitation by Region, 2007 

Region 
Number 

of 
Parks1 

      Total  
    Visitors 

Montana 
Residents 

Nonresidents 
of  Montana Day Use Overnight 

     
1-Kalispell 11 358,046 77% 23% 81% 19%
2-Missoula 11 173,908 76 24 78 22
3-Bozeman 10 326,814 80 20 89 11
4-Great Falls 6 355,415 90 10 98 2
5-Billings 5 400,033 86 14 97 3
6-Glasgow 1 5,491 95 5 100 0
7-Miles City 6 205,858 80 20 73 27

   
Totals/Averages2 50 1,916,843 82% 18% 88% 12%

      
Source: Montana State Parks. 
1The number of parks has risen from 42 in 2003 to 50 parks in 2005 due to two additional state parks and a change in status of 
existing sites.  Brush Lake and Tower Rock State Parks were added to the system in 2004. Smith River is now managed as a state 
park rather than multiple fishing access sites.  In addition, all parks around Flathead Lake are recognized as six independent parks 
rather than combined into one park. 
2Visitation figures are adjusted by five percent to account for use at sites with limited data collection equipment, shoulder season 
use and staff. 
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Table 17: State Parks Visitation Estimates: 3-Year Trends 

Region & FWP 
Office Location 2005 2006 2007 2006-07 

% change 
1-Kalispell Area 294,710 344,229 358,046 4% 
2-Missoula Area 186,595 205,545 173,908 -15% 
3-Bozeman Area 314,466 345,139 326,814 -5% 
4-Great Falls Area 268,747 326,238 355,415 9% 
5-Billings Area 381,117 334,458 400,033 20% 
6-Glasgow Area 2,500 3,923 5,491 40% 
7-Miles City Area 216,567 205,763 205,858 <1% 

Total 1,747,937 1,853,560 1,916,843 3% 
Source: Montana State Parks. 
 
 
Figure 14: Montana Fish, Wildlife and Parks Regions 

 

 

 

Montana State Parks Fishing Access Sites (FAS) 
 
Montana Fish, Wildlife and Parks, Parks Division, is responsible for managing 325 fishing access sites 
(FAS) across the state.  These sites are parking areas providing water access next to a stream, river or 
lake.  The number of sites has increased from 307 in 2006 due to statewide emphasis in acquiring public 
access.  Over 3.5 million visits were reported at FAS in 2007. Visitation has dropped slightly over the last 
two years, but remained relatively steady when looking at the last six years. Drought, warm temperatures, 
resulting river closures, and wildfires have likely contributed to the recent decline. 
 
Montana residents are the primary users of FAS.  Statewide, about 20 percent of visits are from out-of-
state visitors.  FWP Region 3, responsible for southwest Montana, manages the highest number of sites 
and hosts the most FAS visitors in the state with nearly 1.3 million annually.  This area also receives the 
highest percentage of nonresident visits, 32 percent. This high ratio in southwest Montana is likely due to 
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several nationally recognized trout fishing rivers that attract visitors, and the proximity to Yellowstone 
National Park, Idaho and Wyoming.  
 
FAS are open to free day use for residents and out-of-state guests alike. About one-third of FAS allow 
camping; therefore, the percent of visitors camping is quite low. 
 
The visitation estimates shown here provide general use trends.  Due to the high number of sites, their 
wide and remote dispersion, and staffing resources, it is not feasible to collect actual counts at all sites.  
FWP uses indicator sites to extrapolate region-wide use estimates with low levels of statistical confidence.   
 
 
Table 18: Fishing Access Sites Estimated Use by Region, 2005-2007 

 Region Number 
of FAS 

2005 
Visits 

2006 
Visits 

2007 
Visits 

2007 
% MT 

Residents 
2007 

% Camping 

      
1-Kalispell 32  469,192  494,582 516,296 90% 1% 
2-Missoula 73  809,716 767,816 748,527 84 2
3-Bozeman 89  1,384,251 1,374,853 1,247,255 68 1
4-Great Falls 50  290,086 239,035 224,163 94 6
5-Billings 43  694,048 571,184 511,920 80 17
6-Glasgow 15  84,544 111,151 106,600 96 2
7-Miles City 23  310,275 346,608 189,583 85 5

        
Total 325  4,042,112 3,905,229 3,544,344 80% 4%

       
Source: Montana State Parks. 
 
 
Figure 15: Montana Fishing Access Site Visits, 1998-2007 

 
Source: Montana State Parks. 
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Section 3: Travel Industry Segment Data 

Montana Transportation Overview 
Time-series data on air and rail service in Montana, including traveler  

volume, personal income and employment. 

Montana Travel Industry Segments 
Hotel, foodservice, and amusement and recreation industry  

comparisons with time-series data. 
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MONTANA TRANSPORTATION OVERVIEW 

Amtrak Performance 
Many of Montana’s municipalities are connected by various railroad lines, offering excellent rail 
connections for freight lines.  However, passenger transit through the state is limited and its future in 
Montana is uncertain.  The Empire Builder, Amtrak’s line in the northern portion of the state, provides the 
only passenger train service.  Stations are located at Browning, Belton, Cut Bank, Essex, Glasgow, 
Glacier Park, Havre, Libby, Malta, Shelby, Whitefish, and Wolf Point. 
 
 Ridership for 2007 closed with a slight increase of 0.9 percent over 2006 and increased 19 percent 

from 1999 (Figure 16, Table 19). After reaching a nine-year low in 2002, ridership has continued to 
climb yearly with its most sizable increase of 17.8 percent in 2003 over 2002. 

 The Whitefish station had the most passenger traffic over the nine-year period and captured over 43 
percent of all Montana rail traffic (Table 20).  The next busiest stations were Havre and Shelby, each 
at 11.0 percent.  Browning was the slowest Montana station over the period with 1.5 percent of 
passenger traffic in 2007. 

 Personal income and employment were both up 2.6 percent in the rail transportation industry in 2006, 
while the industry GDP was up nearly 12 percent.  

 
Figure 16: Amtrak Ridership in Montana, 1999-2007 

 
Source: Montana Department of Transportation. 
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Table 19: Amtrak Performance in Montana, 1999-2007 
Key Measurement 1999 2000 2001 2002 2003 2004 2005 2006 2007  

           
Ridership  129,566 135,421 117,850 109,550 129,064 130,993 142,783 152,319 153,760
   
Industry GDP by State1 
(millions 2007$) $466.7 $474.4 $462.5 $464.5 $524.0 $560.9 $650.8 $728.2 n/a
   
Employment2 2,904 2,707 2,653 2,558 2,513 2,540 2,678 2,747 n/a
   
Personal Income3 
(millions 2007$) 

$248.2 $236.3 $236.8 $231.0 $230.9 $239.4 $249.5 $256.1 n/a

Percent change from previous year  
          
Ridership -6.3% 4.5% -13.0% -7.0% 17.8% 1.5% 9.0% 6.7% 0 .9%
   
Industry GDP by State -3.7 1.7 -2.5 0.4 12.8 7.0 16.0 11.9 n/a
   
Employment -3.5 -6.8 -2.0 -3.6 -1.8 1.1 5.4 2.6 n/a
   
Personal Income -3.6 -4.8 0.2 -2.4 0.0 3.7 4.2 2.6 n/a
          
Sources: Montana Department of Transportation; U.S. Bureau of Economic Analysis. 
Employment and income figures are for NAICS Sector 482, Rail Transportation.  
1GDP by State is defined as “ . . . gross output (sales or receipts and other operating income, commodity taxes, and inventory 
change) minus its intermediate inputs (consumption of goods and services purchased from other U.S. industries or imported)” 
(Beemiller et al., 1999). 
2Includes full-time and part-time jobs. 
3Comprises both employee compensation and proprietors’ income. 
 
 
Table 20: Amtrak Passenger Traffic by Montana Station, 1999-2007 

Station 1999 2000 2001 2002 2003 2004 2005 2006 2007 
% of 

Total, 
2007 

       
Browning 1,549 1,498 1,344 1,087 2,029 1,986 2,287 2,284 2,237 1.5% 
Belton 3,702 3,959 3,721 4,124 4,324 4,078 5,100 5,793 6,317 4.1 
Cut Bank 2,162 2,589 2,151 2,177 3,033 2,619 2,919 3,014 3,091 2.0 
Essex 3,354 3,100 2,949 3,293 3,310 3,742 3,947 3,549 4,712 3.1 
Glasgow 5,668 5,688 5,144 4,678 5,422 6,219 6,387 6,255 6,334 4.1 
Glacier Park 13,226 13,034 11,086 9,648 9,845 10,123 11,943 11,027 13,663 8.9 
Havre 14,379 15,571 13,278 12,472 14,113 14,865 16,064 16,981 16,941 11.0 
Libby 5,443 5,528 4,781 4,003 5,276 5,196 5,385 5,569 5,483 3.6 
Malta 3,094 3,198 2,874 2,749 2,896 3,103 3,474 3,698 3,775 2.5 
Shelby 15,036 15,674 13,504 11,992 14,662 14,483 14,962 16,849 16,894 11.0 
Whitefish 54,338 57,251 49,690 46,915 56,708 57,141 62,719 69,386 66,507 43.3 
Wolf Point 7,615 8,331 7,328 6,412 7,446 7,438 7,596 7,914 7,806 5.1 
           

Total 129,566 135,421 117,850 109,550 129,064 130,993 142,783 152,319 153,760   100.0% 
       
Source: Montana Department of Transportation. 
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Airline Performance 
The major airports in Montana include Billings, Bozeman, Butte, Great Falls, Helena, Kalispell, and 
Missoula.  The West Yellowstone airport is reported here as well, but it is only open during the months of 
June through September.  These airports record the number of passengers boarding and deboarding at 
their facility.  ITRR uses the deboarding numbers as a count and incorporates them into its estimation 
model when calculating the number of nonresident travelers at each airport. 
 
 Reported figures of air passenger deboardings throughout the year show that June through August 

are the busiest months, with July being the most traveled month (Figure 17).   

 Butte, Helena and Kalispell airports saw decreases in deboardings from 2006 to 2007, purportedly 
due to smaller airplanes and fewer seats available on flights at these airports. The Billings airport 
remains the state’s busiest airport in terms of traveler volume (Table 21).  Bozeman and Missoula 
posted the second and third highest passenger deboardings, followed by Kalispell and Great Falls.   

 Total passenger deboardings were up over three percent in 2007 after experiencing a three percent 
decrease from 2005 to 2006 (Table 22).  Employment in the air transportation sector was up just 0.5 
percent from 2005 to 2006, but personal income in the industry was up over nine percent during the 
same time period. In 2006, average income per person working in the airline industry was 
approximately $44,143. 

 
 
Figure 17: Monthly Airline Passenger Traffic, 2006/2007 

 
Sources: Montana Aeronautics Division. 
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Table 21: Airline Passenger Traffic by Airport, 2000-2007 
Airport 2000 2001 2002 2003 2004 2005 2006 2007 

         
Billings 355,908 353,371 381,661 372,632 391,206 397,485     398,408 423,493 
Bozeman 240,049 256,245 273,026 282,871 310,578 336,803 315,912 335,598 
Butte   48,574   43,337 41,059 37,101 38,661 40,117 35,024 34,318 
Great Falls 140,380 128,867 128,972 127,228 132,985 155,647 144,450 147,333 
Helena   73,110   75,428 74,204 74,387 83,122 92,537 86,687 82,883 
Kalispell 154,877 154,421 162,045 165,763 177,089 187,163 174,744 173,576 
Missoula 225,643 242,054 237,938 245,956 260,923 263,303 274,804 281,444 
West Yellowstone     5,229     4,913 4,026 3,364 2,424 4,294         3,618 3,630 
         

Total 1,243,770 1,258,636 1,302,931 1,309,302 1,396,988 1,477,349 1,433,647 1,482,275 
         
Source: Montana Aeronautics Division. 
 
 
 
 
Table 22: Airline Performance in Montana, 2000-2007 
Key 
Measurement 2000 2001 2002 2003 2004 2005 2006 2007 

         
Passengers 
Deboarded 

1,243,770 1,258,636 1,302,931 1,309,811 1,396,988 1,477,349 1,433,647 1,482,275 

         
Industry GDP by 
State1 
(millions 2007$) 

$72.2 $46.8 $51.9 $67.6 $63.7 $53.1 $59.7 $72.2 

         
Employment2 836 867 858 863 866 917 922 n/a 
         
Personal Income3 
(millions 2007$)  $31.3   $34.2  $34.7  $34.6  $34.9  $38.5   $40.7 n/a 

         
Percent change from previous year       
         
Passengers Deboarded 3.5% 1.2% 3.5% 0.5% 6.7% 5.8% -3.0% 3.4% 
         
Industry GDP by State -4.8 -35.2 10.7 30.4 -5.8 -16.6 12.4 -4.8 
         
Employment 3.5 3.7 -1.0 0.6 0.3 5.9 0.5 n/a 
         
Personal Income 7.3 9.3 1.5 -0.3 0.9 10.3 5.7 n/a 
         
Sources: Montana Aeronautics Division; U.S. Bureau of Economic Analysis. 
Employment and income figures are for NAICS Sector 481, Air Transportation, which does not include Scenic and Sightseeing 
Transportation (Sector 487), and Couriers and Messengers (Sector 492). 
1GDP by State is defined as “ . . . gross output (sales or receipts and other operating income, commodity taxes, and inventory 
change) minus its intermediate inputs (consumption of goods and services purchased from other U.S. industries or imported)” 
(Beemiller et al., 1999). 
2Includes full-time and part-time jobs. 
3Comprises both employee compensation and proprietors’ income. 
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MONTANA TRAVEL INDUSTRY OVERVIEW 

Hotel Industry 
Part of the information for this section has been kindly provided by Smith Travel Research. 
 
Occupancy rates are often considered a measure of the performance of the hotel industry.  Yet, 
occupancy rates also fluctuate based on changes in the room supply-demand relationship.  When the 
growth in room demand exceeds the growth in room supply, occupancy rates increase.  Conversely, they 
decrease when room supply increases faster than room demand, as is the case when the industry 
experiences a building boom. As a result, the measure of room demand is a better indication of how the 
hotel industry is changing year to year in terms of occupancy. 
 
 With the exception of 2004, each year in the period showed an increase for room demand with the 

greatest in 2007 (4.3%).  Room supply increased each year, although 2005 had the smallest increase 
in the period at 0.2 percent (Table 23). 

 Over the past five years, occupancy rates in Montana show some variation with decreases in 2003 
and 2004, but steady increases during the next three years. 

 In constant dollars, both average daily rate and room revenues show deviation over time. Significant 
changes were seen in 2007 over 2006 with an increase of 9.2 percent for average daily rate and a 
10.9 percent increase for room revenues. 

 Personal income and employment in the hotel industry increased in all years.  Over the four-year time 
frame, personal income increased by 10.8 percent compared to a 5.6 percent increase in hotel 
industry employment. In 2006, average income per person in the hotel industry was $19,490. 
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Table 23: Montana Hotel Industry Performance, 2003-2007 
Key Measurement 2003 2004 2005 2006 2007  

       
Occupancy Rate1 56.6% 55.8% 57.8% 59.8% 61.6%  
       
Room Demand 
(thousands) 5,083 5,042 5,223 5,437 5,669  

       
Room Supply 
(thousands) 8,962 9,009 9,027 9,093 9,207  

       
Average Daily Rate 
(2007$) $71.31  $70.41 $68.62 $68.82 $75.14  

       
Room Revenues 
(millions 2007$) $343.3 $344.6 $360.0 $384.9 $426.7  

       
CPI-U 184.0 188.9 195.3 201.6 207.3  
       
Industry GDP by State2 
(millions 2007$) $348.2 $363.3 $374.8 $402.1 n/a  
       
Employment3 11,689 11,702 11,811 12,344 n/a  
       
Personal Income4 
(millions 2007$) $217.1 $221.4 $226.4 $240.6 n/a  

       
Percent change from previous year  
       
Occupancy Rate -1.6% -1.4% 3.6% 3.5% 3.0%  
       
Room Demand 0.1 -0.8 3.6 4.1 4.3  
       
Room Supply 0.9 0.5 0.2 0.7 1.3  
       
Average Daily Rate -4.7 -1.3 -2.5 0.3 9.2  
       
Room Revenues -1.9 0.4 4.5 6.9 10.9  
       
CPI-U 2.3 2.7 3.4 3.2 2.8  
       
Industry GDP by State -0.6 4.3 3.2 7.3 n/a  
       
Employment 1.0 0.1 0.9 4.5 n/a  
       
Personal Income 1.7 2.0 2.3 6.3 n/a  
      
       
Sources: Smith Travel Research; U.S. Bureau of Economic Analysis. 
Employment and income figures are for NAICS Sector 721, Accommodation.  
1 Data on occupancy rate, room demand, room supply, average daily rate and room revenue from Smith Travel Research 
represents MT hotels/motels with 15 rooms or more rented nightly.  It excludes condos, time shares, corporate housing units, 
apartments, cabins, vacation homes, campgrounds, B&Bs. 
2GDP by State is defined as “ . . . gross output (sales or receipts and other operating income, commodity taxes, and inventory 
change) minus its intermediate inputs (consumption of goods and services purchased from other U.S. industries or imported)” 
(Beemiller et al., 1999). 
3 Includes full-time and part-time jobs. 
4 Comprises both employee compensation and proprietors’ income. 
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Foodservice Industry 
The foodservice industry is comprised of eating establishments and drinking places, and is a sizeable 
component of Montana’s travel industry.  In fact, it represents the second largest expenditure category 
among nonresident travelers in Montana, bringing in $656 million nonresident dollars for the state16.  The 
following represents aggregate foodservice data, including sales and employment derived from 
expenditures by both travelers and local patrons. 
 
 The growth in the indices for “food away from home,” “alcohol away from home” and the CPI all 

fluctuated throughout the eight-year period (Figure 18).  During five of the eight years (excluding 
2002, 2004 and 2007), CPI inflation grew slightly faster than food away from home prices, making 
dining out slightly less expensive.  Inflation of “alcohol away from home” prices increased more 
quickly than both food away from home and CPI, with the exception of 2000 and 2005 during which 
CPI inflation outpaced alcohol away from home inflation by a small amount. 

 Employment in Montana’s foodservice industry experienced a small increase in 2006 (0.9%) (Table 
24).  In 2006, an estimated 38,851 people were employed in the foodservice industry in Montana, up 
11.8 percent since 2000. 

 Personal income in the foodservice industry has also been increasing, and was up 2.5 percent in 
2006 over 2005.  In 2006, income per person in the foodservice industry was approximately $13,580. 

 
 
Figure 18: Change in Foodservice Price and Consumer Price Indices, 2000-2007 

 
Sources: Travel Industry Association of America; U.S. Bureau of Economic Analysis. 
 
 
 
                                                      
16 For further detail, please see ITRR, 2008. 
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Table 24: Montana Foodservice Industry Performance, 2000-2007 
Key Measurement 2000 2001 2002 2003 2004 2005 2006 2007 

         
Price Index (1982-
1984=100) 

        

 Food away from home1 169.0 173.8 178.3 182.1 187.5 193.4 199.4 206.7
 Alcohol away from home1 207.1 215.2 222.5 228.6 236.6 244.5 254.6 266.0
 CPI-U 174.8 181.2 179.9 184.0 188.9 195.3 201.6 207.3
         
Industry GDP by State2 
(millions 2007$) $579.2 $571.3 $602.8 $627.7 $658.6 $666.7 $687.0 n/a
   
Employment3  34,738  35,252 35,708 36,240 37,496 38,492 38,851 n/a
   
Personal Income4 

(millions 2007$) $443.9 $448.3 $467.9 $487.9 $509.6 $514.6 $527.6 n/a
         
Percent change from previous year 
         
Price Index         
 Food away from home 2.4% 2.8% 2.6% 2.1% 3.0% 3.1% 3.1% 3.7%
 Alcohol away from home 3.0 3.9 3.4 2.7 3.5 3.3 4.1 4.5
 CPI-U 3.5 3.7 -0.7 2.3 2.7 3.4 3.2 2.8
         
Industry GDP by State 3.2 -1.3 5.5 4.1 4.9 1.2 3.0 n/a
   
Employment 2.0 1.5 1.3 1.5 3.5 2.7 0.9 n/a
         
Personal Income -1.3 1.0 4.4 4.3 4.4 1.0 2.5 n/a
         
Sources: Bureau of Economic Analysis; Travel Industry Association of America. 
GDP by State, employment and income figures are for NAICS Sector 722, Food Services and Drinking 
Places, which includes on-premises and off-premises consumption, and catering services. 
1Figures are based on data for eating and drinking places, excluding possible effect of institutional and 
military restaurant services. 
2GDP by State is defined as “ . . . gross output (sales or receipts and other operating income, commodity taxes, and inventory 
change) minus its intermediate inputs (consumption of goods and services purchased from other U.S. industries or imported)” 
(Beemiller et al., 1999). 
3Includes full-time and part-time jobs. 
4Comprises both employee compensation and proprietors’ income. 
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Arts, Entertainment, and Recreation Services 
The arts, entertainment, and recreation services industry generally includes theatrical productions (except 
motion pictures), various amusement services and recreation activities.  Similar to the foodservice 
industry, these data include sales and employment derived from the expenditures of both nonresidents 
and Montana residents. 
 
 The Gross Domestic Product by State (GDP by State) for Montana’s amusement and recreation 

industry has increased every year from 2000 to 2007 (Table 25), although the rate of growth has 
fluctuated from year to year.  The strongest growth was in 2006, with an increase of 10.0 percent.   

 Employment in the industry has also continued to rise with a 6.0 percent increase in 2006 over 2005.   

 Personal income paid within the arts, entertainment, and recreation services sector has fluctuated 
more than employment, most recently seeing an increase of 9.3 percent. The average income per 
person in the industry was approximately $13,688. 

 
Table 25: Montana Arts, Entertainment, and Recreation Industry Performance, 2000-2007 

Key Measurement 2000 2001 2002 2003 2004 2005 2006 2007 

         
Industry GDP by State1  
(millions 2007$) $335.9 $343.0 $356.1 $378.6 $394.0 $399.2  $439.2 $468.0 
   
Employment2 14,518 14,583 15,496 16,570 17,287 18,129 19,213 n/a
   
Personal Income3    
(millions 2007$) $183.1 $203.4 $210.7 $231.1 $232.3 $242.2 $263.0 $287.5
         

Percent change from previous year 
         
Industry GDP by State 4.6% 2.1% 3.8% 6.3% 4.1% 1.3% 10.0% 6.6%
   
Employment 5.0 0.4 6.3 6.9 4.3 4.9 6.0 n/a
   
Personal Income 3.6 11.0 3.6 9.7 0.5 4.3 8.6 9.3
         
Source: U.S. Bureau of Economic Analysis. 
GDP by State, employment, and income figures are for NAICS Sector 71, Arts, Entertainment, and Recreation, which generally 
includes live performances, exhibits, and participatory recreation activities. 
1GDP by State is defined as “ . . . gross output (sales or receipts and other operating income, commodity taxes, and inventory 
change) minus its intermediate inputs (consumption of goods and services purchased from other U.S. industries or imported)” 
(Beemiller et al., 1999). 
2Includes full-time and part-time jobs. 
3Comprises both employee compensation and proprietors’ income. 
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CONCLUDING REMARKS                        

 
Nonresident travelers come to Montana for a variety of reasons.  As Montana’s newly adopted brand 
states, Montana has “more spectacular unspoiled nature than anywhere else in the lower 48 United 
States; vibrant and charming small towns that serve as gateways to the natural wonders; and 
breathtaking experiences by day, relaxing hospitality at night.” Travelers typically leave the state with a 
very positive impression and quite often become repeat visitors because of their initial Montana 
experience.  It’s no wonder that the number of nonresident visitors continues to rise, year after year, 
making tourism an increasingly important part of Montana’s economy.  
 
As this review illustrates, nonresident travel impacts many areas of the economy through visitor 
expenditures, employment opportunities, income generation, and through tax contributions at all levels of 
government.  Montana’s travel industry also serves to diversify the state’s economy which helps the state 
allay the effects of national economic fluctuations. 
 
As this report indicates, Montana’s travel industry has generally displayed a trend of increasing growth.  
While minor fluctuations have occurred throughout the years, the overall trend has been continual growth.  
Montana’s nonresident travel industry contributed 7.0 percent of the state’s total employment in 2007.  
The number of nonresident visitors and the amount of money they spend continues to increase.  This, in 
turn, continues to contribute significantly to travel-generated personal income, travel-generated 
employment and travel-generated tax revenue in the state.  Five-year trends show increases in lodging 
demand, employment and revenues; Amtrak deboardings; airline deboardings; food service employment 
and revenues; and arts, entertainment and recreation services employment, income and revenues.  The 
industry is experiencing continual growth and is contributing jobs, revenues and taxes to Montana’s 
economy. It is expected that this will continue, even during the current difficult economic times, and that 
the diversity of the travel and tourism industry will continue to prove how beneficial it is to this state’s 
economy.   
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Appendix B: Montana Total Tax Tables by Source 
 
 
 
The following four tables show the differences in Montana total taxes depending on the tax reporting 
agency.  These are presented here to help the reader see the differences and to assist them in deciding 
which source is most relevant for their needs.  Please note that the following tax figures were inflated to 
2007 dollars when reported in the Travel-Generated Tax Revenue section of this report, but are reported 
in actual dollars here.  Lastly, each table indicates the direct source of its tax figures. 
 
 
 
U.S. Internal Revenue Service 
 
Table 5. Internal Revenue Gross Collections, by Type of Tax and State, Fiscal Year 
2007--Montana 
(thousands of dollars) 

Item 2007 

 
Corporation income tax $233,053
Individual income and employment taxes 4,162,514
     Income tax not withheld and SECA tax 1,334,174
     Income tax withheld and FICA tax 2,793,269
     Railroad retirement tax 18,048
     Unemployment insurance tax 17,023
Estate tax 61,833
Gift Tax 1,463
Excise tax 63,817
 
 
Total Internal Revenue collections $4,522,680
 
Source: www www.irs.gov/pub/irs-soi/07db05co.xls; accessed June 2008. 
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U.S. Bureau of Economic Analysis 
 
 
SA50 Personal current tax receipts—Montana, 2006  
(thousands of dollars) 

Item 2006 

 
Personal Income $29,151,987
     less: Personal current taxes 3,090,110
equals: Disposable personal income 26,061,877
Population (persons) 946,795
Per capita personal income 30,790
Per capita disposable personal income 27,526
 
Personal current taxes to 
     Federal government 2,182,311
          Income taxes (net of refunds) 2,182,311
               Income taxes (gross) 2,654,843
               less: Refunds 472,532
Personal current taxes to  
     State government 867,600
          Income taxes 777,918
          Motor vehicle license 51,785
          Other taxes 37,897
Personal current taxes to  
     Local government 5,042
          Income taxes 0
          Motor vehicle license 1,787
          Other taxes 3,255
State and local personal property taxes 35,157
 
Total personal current taxes1 $3,090,110
 
Source: www.bea.gov/bea/regional/spi/action.cfm; accessed June 2008. 
1Sum of personal current taxes to federal, state, local governments; plus state and local personal property taxes. 
 
 
 
  



 
 
 
 
 
 

 
 

49 

U.S. Census Bureau 
 
 
Table 1: State and Local Government Finances by Level of Government and  

    by State: 2005-2006 
 (Thousands of dollars; figures represent only the revenue section of Census Table 1) 

Description 
State & Local 
Government 

Amount 

State 
Government 

Amount 

Local 
Government 

Amount 
 
General revenue from own sources $4,698,025 $3,109,527 $1,588,498
   Taxes 3,019,675 2,126,324 893,351
      Property 1,058,805 194,362 864,443
      Sales and gross receipts 517,850 513,927 3,923
         General sales - - -
         Selective sales 517,850 513,927 3,923
            Motor fuel 207,256 207,256 -
            Alcoholic beverage 23,574 23,574 -
            Tobacco products 89,299 89,299 -
            Public utilities 28,203 28,203 -
            Other selective sales 169,518 165,595 3,923
      Individual income 768,911 768,911 -
      Corporate income 153,675 153,675 -
      Motor vehicle license 145,141 145,116 25
      Other taxes 375,293 350,333 24,960
   Charges and misc. general revenue 1,678,350 983,203 695,147
Utility revenue 94,247 - 94,247
Liquor store revenue 58,995 58,995 -
Insurance trust revenue 1,136,252 1,136,252 -
Intergovernmental revenue1 2,031,444 1,825,693 1,216,048
 
Total revenue $8,018,963 $6,130,467 $2,898,793
 
Source: www.census.gov/govs/estimate/0627mtsl_1.html; accessed June 2008. 
1Due to duplicative intergovernmental transactions, the sum of the state government amount and the local government amount is 
greater than the state & local government amount.  This, in turn, affects total revenue figures. 
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Montana Department of Revenue 
 
 
State and Local Taxes in Montana, FY2007 

Tax Type 2007 

 
Property $1,137,034,798
Income and corporate 1,004,599,009
Natural resource 164,210,793
Selective sales and other taxes 243,533,805
 
Total taxes $2,549,378,406
 
Source: L. Silbaugh, Economist, Montana Department of Revenue, personal communication July 14, 2008. Figures to be included in 
Biennial Report of the Montana Department of Revenue: July 1, 2006 to June 30, 2008 
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